2026 Festival
Advertising

The annual Vancouver International Film Festival is a showcase of
exceptional cinema in one of the world’s most beautiful cities. The
45th Vancouver International Film Festival will run from October 1
to October 11, 2026.

Festival Program Guide

The festival program guide is a high quality, full color, 80 page
printed publication, which provides audiences with comprehen-
sive information about all the films and events taking place at
VIFF. The free publication is the go-to reference for many film-go-
ers, industry guests, sponsors and media in the lead-up to and
throughout the 11-day Festival.
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Distribution

20,000 copies of the 2026 festival program will be printed and dis-
tributed throughout Metro Vancouver, including libraries, book-
stores, coffee shops, community centres and arts and cultural
organizations. The guide will be available from September 10 and
will be in wide release until the end of the Festival on October 11.
A PDF of the guide will also be available to download on viff.org.
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In 2026, VIFF will present approximately 270 films from across the
world and expand the frame with talks, conferences, live perfor-
mances and other unique events that celebrate film and film cul-
ture. Throughout the 11 day festival, over 500 screenings will take
place in 9 venues throughout Vancouver.
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File Submission Guidelines

+ Submit art as Press-Quality PDFs, Acrobat 4.0 or higher, Image
Quality set at Maximum, without crop marks in bleed

» Ensure raster images have an Effective 300 PPI

+ Build and export in CMYK workflow (SWOP2006_Coated3v2)

+ Outline all fonts

PNG, JPG, and TIFF files will not be accepted.

Deadline

Booking deadline: August 8
Artwork submission deadline: August 14

Please submit files to advertising@viff.org

Advertising Contact

advertising@viff.org

1181 Seymour Street / Vancouver, BC/ V6B 3M7
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Audience Demographics
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Website Eblasts Marketing & Media Campaigns
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Page Views Subscribers 3,992,801 60,460,1 81
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Campaign Impressions

46.8%

Outreach open rate

YouTube Impressions

Earned Media
3,675,788,339

Media Impressions

$34,000,584

Media Value

Total Organic &
Paid Impressions

106,219,434

Includes paid advertising
(traditional and digital) + all
social media (paid and organic)
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